MOBILE CARD CAST"™

g —

Company Overview

Mobile Made Simple




Who We Are
About Mobile Card Cast
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brainstorming and development, campaign implementation, content conversion and delivery,
client and user technical support, and campaign reporting. We strive to serve our customers
as their internal mobile department, allowing them to leverage our knowledge and
technology to maximize the effectiveness of their mobile endeavors. Our full list of products
and services is available at www.mobilecardcast.com.

Our Experience

Mobile Card Cast has been providing molmiarketing and technologsolutions to our clients

since 2006. We have multiple products in various verticals, as well as dozens of companies

using our technology and expertise. We have implemented many campaigns, from simple
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millions of SM$nessages to date. We are not a passive vendor, but instead are actively

helping our customers understand the possibilities offered by the most cutting edge mobile
technology, constantly suggesting campaign and product ideas, and diligently following each
campaign with full reports.
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Our Process

Although it is important to have cutting edge technologaki? dza S | G a20Af S [/ I NR
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advances in technology occurring everyday, it is our job to ensure that our clients are aware of markgt
opportunities and valueadded benefits made possible by these technological advances. In short, we
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will ensure that you stay ahead of the curve.

Understanding the Process:
AConcept

APresentation

ABudget

AlLegal

ARoll Out / Training

AEXECUTION

APost Program Recap and Analytics

Post
Program

Roll Out

Training
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Our Mobile Technology

Mobile Content
Mobile Websites Conversion B\ o r\t <kk U Mobile Marketing

RIS Text Message:

RENE Use simple SMS
triggers for the
creation and
implementationof
interactive mobile
programs meant to
engage consumers
and build brand
awareness.

Women’s Watches

. Men’s Watches

Youth Watches

Find Your Timex
Store Locator

Search Style #
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Mobile Website Strategy

Mobile Card Cast will use your current
website as a template for both creative and
functional execution. The mobile medium
requires relevant information to be
presented in a usable, organized, and
digestible fashion. As such, Your Mobile
Website will use the existing databases that
power your current website, but present a
subset of the information and functionality.
Using your existing domain and mobile
detection software, customers will be
redirected to the Your Mobile Website if
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This provides a seamless integration and
consistency for your brand.
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REAL ESTATE MAGAZINE I TOP 5 NETWORK ‘ REALTOWN COMMUNITI

RlSMedla THE LEADER IN REAL ESTATE INFORMATION SYSTEMS

§Vislt Our Online Store
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Profit Cente Real Estate
Tips, Training & Events
Top5in Re I Estate

Best Practices anincr

5 Reasons Vacant Homes are
Tough to Sell in Today’s
Sales & Marketing Market fo f;

RISMEDIA, April 12, 2010—A vacant house is
like a vacant s(are. Samething is just not right.
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Trying to sell a vacant house adds obstacles  |aage,
and depresses the sales pr ce, says olutiol
Showhomes, a nationally franchised home docum

staging company. Showhomes uses live-

home stagers to lower the cost orstaglng and Federa
produce faster home sales. Take a look at thei

top five reasans why selling a vacant house 9

often a mistake in today's market: Full Story

Profit Center: Real Estate Tips, Training & Events
Busi s Outlook Sales & Marketing Technolod

LPS Re | Estate

ZeroDown IS Stil  Monday M
Available For Your  Mobile: TH
Hetwork Buyers! LearnHow  Text..Wnh
Eil B gicpd

Total Subscribers Using Mobile Interne
A60.94 Million

Total Software/App Download:
A36.01 Million
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RSS Feeds

RISMedia nosie

THE LEADER N REAL ESTATE INFORMATION SYSTEMS
Today's Top Stories
Muiti-Generational Homes as Real Estate Trend

Short Sale Buyers Face Difficulty
: Homeowners: Build a WaterSense Home
203K Program Helps Furst-Time Buyers
- Housing Affordabity Hovers Near Record-High
News & Events
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Follow Us: w n
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Source: The Nielsen Company
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One of the main reasons adults use the internet on their mobile device is to
find a store locations and store hours. Mobile Card Cast has developed a
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for any company, chain, or franchise.
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Brand Store Locatorfor companies with multiple brands, each brand will
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mobile landing page. The landing page will not only allow consumers to
search the nearest location of a particular brand, it can introduce
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experience to include special product offers, coupons, and national
programs.

Q)

Database:Accounts can be added or deleted in real time via online and
mobile. All existing accounts will be added during the initial migration and
will be the sole responsibility of Mobile Card Cast. The entire process is
turn key.

AReal Time Product Search

AOn Premise & Off Premise Solution

ANew Way to Introduce New Brands

AFully TuraKey Solution

AMobile uploading capabilities

Aweb to mobile, and mobile to mobile content delivery.
AMOBILE. 5 unique identifier for each account.
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